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The people who make Palm Beach

KIM & CARL BOLUFE [

Bringing a Touch of
Hollywood to Palm Beach

K brm and Carl Balufé give Palm Beach a tiny faste of 'West

Holhnscod's glamorous Bobertson Boubsvand. The cou

ple's popular chabn of men's and women's multitabel
designer boutiques—with outposts in Beca Raton's Miznes Park
and Town Center mall and West Padm Beach's CityPlace—sells
cutting-edge casual wear to tuned-in locals and A-Bist snones
birds, When they'ne in towm, members of Asrosmith and N5,
the Wanvans beothers, Tommy Lee, Paula Abdul, and David Cope
perfield all make regular stops for the sexiest skinmy jeans by J-
Brand, Paige Premium Denim and Shery, free-fowing tunics by
Alice & Trizie and Eablan, studded belts by Leatherock, and
shimmering tanks by Bejeweled, “We sell the kinds of ploces
cebele wear dueing thesr ‘chill” time, when they'ne out te lunch,
dirmser or cocktads,” Kim says

Kim s, born in Hong Kondg and raised In New York, where
hier mother managped a fashion bowse and exposed her o “the
entire process—from the pattern making, the cutting of the fab-
ric, and the sewing to the finished garment and seeing the end
product in all the mapagines and on tebeyvision,” When sha was
20, she spent $35% on semiprecicus stones and made a boom
ng business out of smwing them onto clothing and purses, Dur-
ing o college fashion show, Kim met her future hesband, Carl,
wiho had been hited as a model, They mamied, began working
together and refocated their company te Boca Raton in 1984
Eight wears later, they opened their first store, selling custom
miade, luxury leather ackets; it evobeed into a boutiqee solling a
selection of high-end lines of fashicn-fonsand denim, tops and
accessores for chic men and women to wear “when they're not
willdng the red canpet.”

Carl, 46, works behind the scenes, while 45-year-old Kim s
on the front lines. 1 hear and see what the customer wears and
feels,” she says, “When shoppers ane looking for help, I'm abie (o
Just book at them and knose—wdhat size, what styde and how 1o
put an entire cwtfit together. Its net just buying clathes—It's
the mushs they hear when they walk in, the wine, the madem
dicor, the acdvice, the new merchandise, the entine experience

— Suzy Buckiey

JUST THE FACTS—Kim Bolufé
Favorite holidary: "Chincue Few Year” Best way to spend a Sunday afternoon: Fliding ry customm choggs
Biggest tum-on: “Cused confidence and remermibering o' /oot Biggest tumoff in people: “Aiooara

If you weren't in the dothing business, you'd be: “ A colebeity fathoon vt b g popdir Patsr “A four-year-old Chinese Crested dog ramaed Empenor
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Favorite hobby: okt o ey g Farrely anad risssrche™ Languages: “Spaneh and Englith

Laneguages: “Chire=us and Englah” Personal style: “Depends on my mood AT lirmees mocker and sormselimes
Astrological sign: oo y eyl el heas SLrsiece et

Recurring labels in your dosst “Aobeno Covall boots, Dior handisags and limmy Choo Dream car: “Bugatt Yeyror
andas Hﬂl.l.rﬂng.hhﬂi-ll'lmlihﬂt' o pears, Chiome Heart belts and
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